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How to write an eOrganic article

Alice Formiga Alex Stone, and Javier Fernandez-Salvador, Oregon State University
Annette Wszelaki, University of Tennessee Knoxville
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Javier Fernandez-Salvador Annette Wszelaki

eOrganic

2007-2009: Founding members and leaders
Formation of mission and goals
Initial funding from NIFA OREI, launch in 2009

Dec: 2009: Launch of webinar program 

2011: New funding model: collaborations with NIFA OREI, ORG, Beginning 
Farmer, RMA, SARE research projects, the USDA and organic ag nonprofits

2010-2019: More articles from research project groups, conference 
broadcasts, dairy course, video production course
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Why eOrganic?

Sharing science-, research-, and regulation-based information

• Need for reliable organic information
• Need to get federally funded organic research information to the public
• Make research publicly available
• Certified organic farmers need regulation-based information
• Need to learn from experienced farmers
• Build organic research and outreach community
• Connect people: Researchers, farmers, Extension, professionals, 

nonprofits, government agencies, certifiers, inspectors, students
• Utilize Internet technology
• Utilize eXtension
• Learn about findings of federally funded projects

Free, publicly available eOrganic resources you can use

Find articles, videos, webinars, projects, Ask an Expert at http://eorganic.org

Share your research with a wider audience: Articles and videos reach

• 12,000 newsletter subscribers
• 4500 Facebook followers
• 3000 Twitter followers
• C. 4.2 million views of eOrganic public content

Webinars:
• 27,000 attendees (an average of c. 30% farmers)
• 10000 YouTube subscribers and over 3.2M views of webinars and videos

http://eorganic.org/
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eOrganic publishes

Science-
Experience-
Regulation-based information

The eOrganic audience

Audience includes farmers, extension agents, 
government agency staff, organic certifiers and 
inspectors, nonprofits, agriculture professionals, and 
the public—many master gardeners, students, and 
more

An eOrganic article is NOT

The same thing as a journal article (detailed description of experiments or 
research report). 

Written in a style and showing diagrams that only scientists can understand

Conventional information with the prohibited substances removed. Articles 
should add value and discuss proven organic methods

“Dumbed down” for a public audience—it is tailoring your article in a way 
that is understandable for your often very knowledgeable and experienced 
audience who want to learn about your work!

An eOrganic article IS

Practical information and recommendations for a public audience

A summary of useful, current, reliable and NOP compliant information on an 
organic topic which may or may not be related to your own research

A description of a research project or experiment placed in context and showing 
how to do something or how to solve a problem on a farm

A useful case study

A manual on how to do something or implement a new technology or pest control 
method in organic systems

Information from research or practitioners that show best practices

How to comply with a regulation on organic farms

A series of related articles

Original—find out whether we already have an article on your topic!!!
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Writing online articles for Farmer—and Organic Farmer Audiences

Emphasize information that will help to

• Reduce risk
• Save time and money
• Explain how to apply research in organic systems
• Describe proven, current, relevant methods to their regions
• Overcome barriers to certification
• Provide marketing, production and environmental information
• Give clear information on regulations and how to comply

Provide farm examples! Many surveys show that farmers like 
learning from other farmers.

Find and organize credible science-based pest
biology and organic management information

https://eorganic.org/
node/5307

Develop and evaluate management plans for insect pests 
and diseases in organic cropping systems

https://eorganic.org/node/5307
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https://eorganic.org/node/573

Describe new technologies

https://eorganic.org/node/23223

https://eorganic.org/node/573
https://eorganic.org/node/23223


10/4/2019

6

Summarize the main findings of a project
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Summarize part of the project with useful 
information for farmers

How to comply with an organic regulation

Data-rich 
case studies:

What do successful 
organic farmers do?
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Contact Information

alice.formiga@oregonstate.edu
Alex.Stone@oregonstate.edu
awszelak@utk.edu
fernandj@oregonstate.edu

eOrganic Instructions for Authors    http://eorganic.info/node/5199

Join eOrganic at: http://eorganic.info

Find eOrganic articles and other public resources at http://eorganic.org

Questions?

“Office hours” Meeting Room link sent to your email.
Office hours will take place 5 minutes after the webinar ends.

Join Zoom Meeting
https://oregonstate.zoom.us/j/297204308

Phone Dial-In Information
+1 669 900 6833 US (San Jose)
+1 929 205 6099 US (New York)

Meeting ID: 297 204 308

mailto:alice.formiga@oregonstate.edu
mailto:Alex.Stone@oregonstate.edu
mailto:awszelak@utk.edu
mailto:fernandj@oregonstate.edu
http://eorganic.info/node/5199
http://eorganic.info/
http://eorganic.org/
https://oregonstate.zoom.us/j/297204308

